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Active Aging Week marketing matrix

Target audience

Message(s)

Internal methods

External audiences

External methods

Physicians, dentists and
therapists

\ Letters to local

field trips.

Incentive coupons

v Have fun \  Staff referrals ) physicians, medical
Example: People ) v Outreach coordinators .
with a specific health v Feel better v Written announcements at community clinics providers, reporters
concernp such as diabetes v Safe v Current participants and hos italsy v Presentations
mana e;nent or obesit v Simple, not hard invite individuals with J Social WIZ) ckers v Flyers
g Y- v Free condition J Health plan managers :// é;ieizz irnlizlteivgslsaapers
v Health reporters &
\/ Posters
\ Flyers
E le: All
:tinlli) eants irclllrlzesrslzs and v Have fun v Written and verbal
Sv ellnefs roerams. such as v Try something new announcements
prog ’ \ Bring a friend for free v Word of mouth
\
\

Cross promotion
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